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Abstrak

Penelitian ini bertujuan untuk menganalisis secara kritis film “Tilik” melalui perspektif psikologi gender. 
Melalui pendekatan literatur dan metodologi kualitatif diperoleh hasil: (1) Film itu tidak hanya bertutur 
tentang sebuat kisah perjalanan ibu-ibu ke RS, tetapi disengaja ataupun tidak, juga melestarikan nilai bias 
kesetaraan di kepala penonton. Perempuan dicitrakan sebagai tukang gosip dan penggoda suami orang. 
Pencitraan ini membentuk streotype negatif tentang perempuan. Film itu telah menghadirkan kekerasan 
simbolik, dan  melanggengkan gender stereotyping dengan mengambil aktor perempuan, setting, dan 
pembicaraan yang dibangun; (2) Film itu menunjukan sebuah fenomena psikologis masyarakat pada 
umumnya yang mengalami self defence mechanism melalui sebuah proyeksi. Apa yang digossipkan 
ibu-ibu dalam film itu merepresentasikan sebuah mekanisme pertahanan diri masyarakat pada umumnya 
dalam melampiaskan dorongan perasaan ketakutan pribadi pada objek di luar diri mereka, dengan 
cara-cara yang defensif. Sosok Dina yang mudah bergaul menjadi sebuah ancaman potensial bagi ibu-
ibu yang ketakutan para suami mereka akan tergoda oleh perempuan-perempuan lain seperti Dina; 
(3) Film tersebut menegaskan penelitian Brizendine tentang “The Female Brain” yang menunjukkan 
bahwa hormon otak pria dan wanita berbeda. Anak perempuan cenderung berbicara lebih cepat dan 
mengucapkan kalimat yang lebih kompleks. Wanita berbicara 20.000 kata per hari dibandingkan 
dengan pria yang hanya berbicara 7.000 kata sehari. Lebih banyak hormon testosteron di otak pria 
dibandingkan dengan otak wanita dapat menyebabkan hal ini, yang membuat pria tidak terlalu banyak 
bicara sementara wanita memiliki delapan jalur super cepat untuk memproses emosi melalui kata-kata 
dan mencurahkan lebih banyak sel otak untuk berbicara. Itulah mengapa perempuan dicitrakan lebih 
suka berbicara daripada pria.
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Abstract

This study aims to critically analyze the movie “Tilik” through a gender psychological perspective. 
Through a qualitative literature methodology, the analysis results in the following findings: (1) the 
movie preserved the bias of equality in the audience’s head. Women are portrayed as gossipers and 
seducers for other people’s husbands. This imagery forms a negative stereotype of women. The movie 
had presented symbolic violence and perpetuated gender stereotyping by taking female actors, the 
setting, and the conversations that were built; (2) the movie showed a psychological phenomenon of 
society in general that experienced a self-defense mechanism through a projection. What the mothers 
rumored about the figure of Dina represented a self-defense mechanism of society, in general, to vent the 
impulses of personal fear on objects outside themselves, in defensive ways. Dina’s sociable figure posed 
a potential threat to women who fear their husbands would be seduced by other women like Dina; (3) 
the movie affirmed Brizendine’s research on “The Female Brain” showing that female and male brain 
hormones are different. Girls tend to speak faster and pronounce more complex words and sentences 
than boys. Women speak 20,000 words per day compared to men who speak only 7,000 words a day. 
More testosterone hormone in men’s brains compared to women’s brains may cause this, which makes 
men less chatter while women have eight super-fast pathways to process emotions through words and 
devote more brain cells to speech. That is why the women imagined in the movie preferred to talk more 
than men.
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INTRODUCTION 
As a public media, a movie should cre-

ate more realistic characters with various soul 
characters who can inspire the audience to learn 
about a life with gender equality. However, this 
ideal will be very difficult to realize when the 
“power owners” in the world of literature and 
art are patriarchs. The construction of patriarchy 
has entered the world of the movie to perpetuate 
male domination over women through words 
and images. It has made the world of cinema a 
place of interest, strength, power, and hegemo-
ny (Benshoff & Griffin, 2011; Clover, 2015).  

This reality is confirmed by a study conduct-
ed by Ritonga et al. (2017) and Hidayati (2016). 
Both said, that “when the appearance of women 
is transferred from the actual to the big screen, 
what happens is what is called connotation. This 
connotation is usually based on myth. “Wom-
en are presented as if they were represented by 
men, not as women in society.” In other words, 
the existence of women has been replaced by 
connotations, which have become laden with 
myths, to serve patriarchal needs. In the movie 
world, women are more often the object to be 
embedded with patriarchal values, and ironical-
ly, women also unconsciously shape themselves 
into objects shaped by the movie world.

Research conducted by Jane (2006) and 
Mary (2003) also shows the fact that the lan-
guage used in movies is a site for ideological 
impacts that have tremendous power to shape 
the behavior of the audience. With language, 
definitions of women and men and what is good 
and bad of each type are formed. This happens 
because language is a social activity that is struc-
tured and tied to certain social conditions. Vio-

lence against women in the world of cinema will 
continue to roll because, in addition to movies 
still having the authority as the holder of report-
ing of an event, society itself including women 
sometimes dissolves in justifying, underlining, 
and accepting the myth of male domination over 
women as something given. 

Departing from the facts above, where the 
values ​​that exist in the world of movies are still 
measured using patriarchal standards, the effort 
to produce works of art with a feminine per-
spective is not easy. This is where the critical 
analysis of the “Tilik” movie has significance. 
This study aims to critically analyze the “Tilik” 
movie through the perspective of gender psy-
chology. Through semiotic analysis and the per-
spective of gender psychology, it will be easy to 
identify unequal gender relations as an exten-
sion of patriarchal culture, in which the “Tilik” 
movie is one of the mediums for strengthening 
that culture.

Academically, this study is a very signi-
ficant effort in terms of completing scientific 
vocabulary in the study of gender psychology, 
where this study is expected to be used as input 
in further research, especially how to read and 
interpret women’s representations in movies 
using semiotic analysis. Besides, the results of 
this study are expected to contribute to media 
practitioners in developing gender construction 
in the media and be able to provide awareness 
for women about their roles in the media, so that 
they are not always conditioned and become ob-
jects of exploitation and media commodities.

This research was conducted using a quali-
tative research approach. Qualitative data were 
obtained through a documentary study of the 
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“Tilik” movie (2020) as the object of research. 
The research method used is the semiotic anal-
ysis method. Sobur in Perdana (2014) stated 
that the media is assumed to be communicated 
through a set of signs that never carry a single 
meaning so it is appropriate to use a semiotic 
approach in this study. The semiotic technique 
used in this study is the two-meaning level mod-
el of Roland Barthes. The level of two meanings 
in this study will be seen on how the denotation 
and connotation are shown in the “Tilik” movie. 
Denotation and connotation are multiple-lay-
ered significance processes (Budiman, 2011). 
Denotation is a mechanical reproduction on the 
movie of the object captured by the camera. The 
connotations are the human part of this process; 
this includes a selection of what fits in the frame, 
focus, shutter, camera viewpoint, movie quality, 
and so on. While denotation is what is photo-
graphed, while connotation is how the photo is 
(Fiske, 2011). The data analysis in this study 
includes several steps, namely interpreting the 
signs in the parts of the movie by identifying 
the denotations that appear and then formulating 
their connotations. Then, interpreting the signs 
to draw the conclusions.

RESULT AND DISCUSSION
The “Tilik” movie is a short movie with a 

duration of 32 minutes and takes place in Bantul 
and Sleman Jogjakarta, which was produced by 
Ravacana Films with the DIY Cultural Office in 
2018 but the public began to be able to watch 
this 32 minute after being legally uploaded to 
YouTube on 17 August 2020 yesterday.

“Tilik” in Javanese means “to visit”. This 
movie tells the story of the journey of a group of 

mothers living in a village who want to visit bu 
Lurah who is being treated in the hospital. Like 
other villagers in the Jogja area, they rushed to 
the hospital using trucks belonging to fellow 
residents. More than 10 people standing in the 
back of the truck during the trip to the hospital, 
after being invited by Yu Ning, who got a piece 
of news about Bu Lurah from a neighbor named 
Dian. 

The conversation along the way to the hos-
pital is the focus of this movie where the main 
characters: Bu Tejo, Yu Ning, and others are in-
volved in the pros and cons of responding to the 
information from social media. The conversa-
tion became exciting when Bu Tejo talked about 
Dian’s figure and made her a hot topic of dis-
cussion. Dian is described as a single woman, 
has a job, has a promising career, but in the eyes 
of Bu Tejo and several other mothers, she is a 
threat because her “childish” character (easy to 
get along with) is considered the potential to at-
tract their husbands.

In the last scene of this movie when the 
truck arrives at the hospital and finally the wom-
en are disappointed because they cannot “see” 
bu Lurah who is in the ICU and cannot be vis-
ited. The figure of Bu Tejo once again plays a 
tremendous influence by offering a “solution” 
to the mothers’ disappointment, namely to go to 
Pasar Gede. For mothers, going to Pasar Gede 
is a solution, where they can shop and release 
travel fatigue and feelings of disappointment.

Even though this movie only shows the jour-
ney of a group of mothers from the village to the 
hospital to visit the Head of the Village, the dy-
namics and conversations that occur along the 
way make Indonesians interested in watching it, 
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and represent many values ​​in it. Therefore, the 
“Tilik” movie is interesting to be viewed from 
various perspectives, including the perspective 
of Gender Psychology. Through semiotic anal-
ysis and the perspective of Gender Psychology, 
the following findings were obtained:

1.1	 Gender Stereotypes
The Stereotype is labeling or marking of a 

certain group. Stereotypes often lead to injus-
tice. It comes from a gender-biased perspective 
(Schweinitz and Merry, 2011). For example, la-
beling that women are seductive so that every 
case of sexual violence or harassment is always 
associated with this stereotype. 

Regardless of whether the director was in-
tentional or not, various stereotypes or gender 
assumptions were reflected in the screening 
of this movie. The ”Tilik” movie, whether ad-
mittedly or not, has preserved the portrayal of 
women as seducing people’s husbands. Dian’s 
context in the ”Tilik” movie, with her tourism 
job which requires her to meet many people, is 
labeled as a person who likes to change part-
ners. The figure of Dian, who is beautiful and at-
tractive, is considered to be using a male charm 
implant. The existence of Dian, who has a job 
that is considered illegal because of the various 
facilities that Dian has. Dian, who is not married 
yet, is demeaned and is considered to be more 
concerned with career than married status. And 
several other stereotypes attached to the figure 
of Dian. The depiction of women like Dian as a 
charmer and seducer, for example, as shown in 
the movie, is certainly not wrong, because there 
must be women who flirt, but it is incomplete, 
misleading, and generalized to all women.

Another stereotype appears in the context 
of gossiping mothers. This stereotype confirms 
Wood’s (2012) proposition in his book ”gende-
red lives,” that culture builds and maintains gen-
der meanings by associating biological diffe-
rences with social significance. In other words, 
being a woman must be good at narrating words, 
likes to gossip (Kurnia, 2017). This condition is 
expressed in the ”Tilik” movie which perpetua-
tes gender stereotyping by taking female actors, 
the setting, and the conversations that are built. 
Mothers are gossipers, and talkative more than 
men. In this movie, men are seen in the figures 
of truck drivers and traffic police who are confu-
sed and always lose to mothers’ nagging. Gossip 
is inherent in women’s behavior, although in re-
ality gossip does not only belong to mothers, it 
is also present to men in coffee shops. 

From the above explanation, it can be con-
cluded that as a public media, this movie does 
not only tell stories but also plays a role in instill-
ing habits, values, ​​and propriety (A’yun, 2019). 
These values ​​have become basic assumptions, 
whether we realize it or not, the movie-mak-
ers are especially the directors, producers, and 
players. Maybe they don’t necessarily want to 
instill a value but by presenting those values ​​on 
the public stage, at least it becomes a contest 
where the audience then has a choice of these 
values ​​that make an impression and accumulate 
and eventually become assumptions, habits, and 
traditions (Adawiyah, 2012). 

Through gender analysis, it will be seen 
that the preservation of ”female stereotypes” 
that remains in the audience’s head, namely the 
preservation of who and what ”normal women” 
should be in society. Stereotypes that ultimately 
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not only form ”normalization” in Foucalt’s term 
but also marginalize women who are unable 
and unwilling to play a normal role (Syahputra, 
2017). In gender analysis, this social constructi-
on is real violence, because women are imposed 
on a certain value, which makes them subordi-
nated to men, not independent, unable to move 
freely to voice their interests directly, and to car-
ry out all activities for their good. With a semio-
tic approach and analysis of gender psychology, 
this study can reveal the connotations and deno-
tations of the ”Tilik” movie regarding the roles 
and stereotypes of women. 

1.2	 Self-defense Mechanism
The term self-defense mechanism was first 

popularized by Sigmund Freud, a psychoanalyst 
from Austria. Freud defined self-defense mecha-
nisms as a form of self-image defense that exists 
in each individual as a way to reduce feelings of 
pressure, anxiety, stress, or conflict through the 
distortion of reality or self-deception. It is said 
to be self-deception because basically, these 
strategies do not change the existing objective 
conditions but only change the way individuals 
perceive or think about the problem (Zavierra, 
2008).

One of the self-defense mechanism forms is 
through projection technique (Zavierra, 2008). 
This technique tries to involve a person’s feel-
ings or thoughts on the feelings or thoughts 
of others. Individuals who use this projection 
technique are usually very fast in showing the 
personal characteristics of other individuals that 
they do not like and what they pay attention 
to will tend to be exaggerated. This technique 
is used to reduce anxiety because individuals 

must accept the reality of their ugliness (Fahmi, 
2017). In short, the self-defense mechanism is 
a human’s effort to map and vent the impulses 
of personal feelings and fears on objects outside 
of themselves, in defensive ways (Elliott, A. 
(2019). For example, when someone hates oth-
er people, he/she will make projections, that the 
other person hates him/her too. This projection 
works by expressing the desire or impulse of the 
individual, but in a way that the ego does not 
recognize to reduce anxiety.

In this movie, Bu Tejo’s defense mechanism 
is a projection. Bu Tejo, who has ambitions for 
honor and dignity, projects her fears of losing 
honor and dignity on Dian. Dian’s figure is a 
threat to mothers because of her sociable nature 
which is considered to have the potential to at-
tract their husbands.

The “Tilik” movies showed a psychological 
phenomenon in a society that generally experi-
ences a self-defense mechanism. This psycho-
logical phenomenon often occurs in society. The 
tendency of the community to continuously ex-
tract the information about Lucinta Luna’s gen-
der transformation, for example, is an example 
of this tendency of psychological symptoms. 
This is not without cause. In Freud’s perspec-
tive, this condition is because people are afraid 
of the phenomenon of the third gender. Like-
wise, when the community regretted the way 
Adhisty Zara, former JKT48, was with her boy-
friend. This is also an indicator of a self-defense 
mechanism.

1.3	 Male and Female’s Brain
This movie presents a polemic about the 

cognitive psychology of men and women. Re-
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search conducted by Brizendine (2014), “The 
Female and Male Brain” showed that female 
and male brain hormones are different. Due to 
these hormonal differences, girls tend to speak 
faster and pronounce more complex words and 
sentences than boys. Women speak 20,000 words 
per day compared to men who speak only 7,000 
words a day. More testosterone hormone in 
men’s brains compared to women’s brains may 
cause this, which makes men less chatter while 
women have eight super-fast pathways to pro-
cess emotions through words and devote more 
brain cells to speech. That is why the women 
imagined in the movie preferred to talk more 
than men. (Kuntjara, 2003). Although in Liber-
man’s research (2006) showed the opposite.

However, in the study of Gleitman, et al. 
(1995), both women and men spoke the same 
amount, an average of 16,000 words a day. Bri-
zendine’s research is invalid, just stereotypes. 
Because the opinion of this brain hormone is 
just a stereotype because this statement is not 
based on research. University of Pennsylvania 
linguists, Mark Liberman, investigated Bri-
zendine’s research and found that there are no 
academic citations in Brizendine’s research 
(Liberman, 2006). Finally, Brizendine retracted 
her statement when Liberman published his re-
search in the newspaper. Unfortunately, this ste-
reotype is deeply rooted in society and persists 
in the memories of many people who think that 
women talk more than men.

CONCLUSION
This study reveals that the short movie “Ti-

lik” is not just a short story about a mother’s 
journey to visit someone in the hospital, but it 

also brings gender values ​​and ideology. Among 
these values ​​are: (1) Gender stereotypes. The 
movie preserved the bias of equality in the audi-
ence’s head. Women are portrayed as gossipers 
and seducers for other people’s husbands. This 
imagery forms a negative stereotype of wom-
en. The movie had presented symbolic violence 
and perpetuated gender stereotyping by taking 
female actors, the setting, and the conversations 
that were built; (2) Self-defence mechanisms. 
The movie showed a psychological phenomenon 
of society in general that experienced a self-de-
fense mechanism through a projection. What the 
mothers rumored about the figure of Dina repre-
sented a self-defense mechanism of society, in 
general, to vent the impulses of personal fear on 
objects outside themselves, in defensive ways. 
Dina’s sociable figure posed a potential threat 
to women who fear their husbands would be se-
duced by other women like Dina; (3) the movie 
affirmed Brizendine’s research on “The Female 
Brain” showing that female and male brain hor-
mones are different. Girls tend to speak faster 
and pronounce more complex words and sen-
tences than boys. Women speak 20,000 words 
per day compared to men who speak only 7,000 
words a day. More testosterone hormone in 
men’s brains compared to women’s brains may 
cause this, which makes men less chatter while 
women have eight super-fast pathways to pro-
cess emotions through words and devote more 
brain cells to speech. That is why the women 
imagined in the movie preferred to talk more 
than men.
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